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EXECUTIVE SUMMARY

The deliverable 8.14 ‘ARSINOE Newsletters #4, #5 and #6’ has been developed in the context of the
ARSINOE Work Package 8 ‘Impact maximisation, Exploitation, Communication, Dissemination, Outreach,
Replication” whose objectives are to maximise the impact of the project by raising awareness,
communicating around the project activities and disseminating results.

The purpose of this document is to present an overview of all the main information concerning the
project’s newsletter, as a powerful tool to successfully disseminate the project’s developments and reach
out to the targeted stakeholder groups. In particular, the deliverable outlines information about the
newsletter’s use, presenting the key objectives of this action and the targeted audiences, the structure
of the newsletter, and frequency, as well as the evaluation and monitoring process that is followed to
track the newsletter’s performance.

ARSINOE newsletters are distributed on a six-month basis, covering the most important ARSINOE
developments, events, outcomes and other relevant information. All content in the newsletter is
published in English. Each newsletter is disseminated through the Mailchimp platform and then is
uploaded to the project website and shared on the project’s social media, as well.

The fourth newsletter of the project was released in April 2024. The fifth newsletter was released in
November 2024. The sixth ARSINOE newsletter was released in April 2025, and the last one was sent out
in August 2025. All the newsletters of the project are currently accessible through the website but are
also featured in the annexe section of this document.

In addition to the project’s standalone newsletters, ARSINOE has also collaborated with its sister projects
on the preparation of joint newsletters, which further amplified outreach and cross-project visibility
within the Mission Adaptation to Climate Change community. These joint editions provided an
opportunity to highlight synergies between projects, showcase shared activities, and promote
complementary results to a wider audience.

Looking ahead, an eighth ARSINOE newsletter is planned, focusing on the upcoming Policy Brief #3. This
edition will serve as a targeted communication piece, presenting policy-relevant insights and
recommendations derived from ARSINOE’s work.

ARSINOE Deliverable 8.8 4
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1.0 INTRODUCTION

Building smart communication channels and tools that effectively raise awareness on the ARSINOE
technologies and benefits and foster interaction with the target audiences, is key for the successful
development and impact creation of the ARSINOE project.

Annual ARSINOE newsletters are one tool selected for ensuring the effective dissemination of the
ARSINOE project. Newsletters are considered one of the most direct means for the project’s outreach.

In this context, this document aims to present an overview of all the main information concerning the
newsletter’s use, structure, frequency and evaluation. Specifically, the second chapter presents the
objectives and the importance of the newsletter regarding outreach to all the key stakeholder groups.
The third chapter focuses on the structure of the ARSINOE newsletters, and the fourth chapter highlights
the frequency intended for the newsletters’ release. The last chapter is dedicated to the evaluation and
monitoring process of the newsletters.

This deliverable also includes the first fully developed version of the ARSINOE newsletter and will
continue to be updated with all the annual editions of the newsletters throughout the project’s duration.

2.0 NEWSLETTER USE

In today’s online media landscape, there are several options to engage with a project’s audience, from
social media posts and website articles to marketing campaigns and newsletters. Despite the wide range
of options, though, email newsletters remain a necessary and powerful tool to increase a project’s
visibility and ensure its successful dissemination to the target community.

An email newsletter dedicated to the ARSINOE project allows for an increased understanding and
knowledge of the project, its technologies, case studies, and its long-term benefits. Through the
newsletter, the ARSINOE audience will get a broader and clearer picture of what the project is about and
how they could become engaged with its future developments.

2.1 Objectives

In this context, the ARSINOE newsletters are considered an important tool for:

e Demonstrating the ARSINOE knowledge, expertise and benefits.

e Keeping our audience updated with relevant and informative content.

e Attracting our audience to engage with the project via the opportunities published in the
newsletter.

2.2 Target audience

ARSINOE Deliverable 8.8 5
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The ARSINOE project has a diverse list of targeted stakeholder groups, including, amongst others: local
authorities, regional governments, EU policy makers, academic/scientists/researchers, NGOs, business
and industry representatives, media and the general public.

A dedicated email newsletter is the best tool to simultaneously reach all the different stakeholder groups
and to capture their attention and widen their scope on what they can learn from the project and how
they can benefit from it. The newsletter content aims to respond to the interests and needs of the
ARSINOE audience and the diversity of their profiles.

At the same time, including the newsletter’s subscription information on the website, as featured below,
allows any website visitor interested in receiving ARSINOE news to automatically subscribe to the
newsletter’s email list. This helps grow the ARSINOE email recipients list and the size of the community
following the project’s updates.

Figure 1: Screenshots from the newsletter subscription form on the ARSINOE website

Newsletter

Subscribe

Email Address *

Please select all the ways you would
like to hear from ARSINOE:

O Email

You can unsubscribe at any time by
clicking the link in the footer of our
emails.

By clicking below to subscribe, you
acknowledge that your information will
be transferred to Mailchimp for
processing. Learn more about
Mailchimp's privacy practices here.

In parallel, a number of tactics will be implemented to increase the number of newsletter subscribers and
open rates:

1. The newsletter will be cross-promoted with other newsletter creators who have audiences
relevant to ARSINOE.

2. The newsletter link will be shared with the whole consortium via email to ensure everyone is
aware of the newsletter and acts as ARSINOE ambassadors by reading it and re-sharing the
newsletter through their networks.

3. Social media followers will be invited to subscribe via a post or tweet, asking them to invite
friends and followers to join the ARSINOE newsletter.

3.0 NEWSLETTER STRUCTURE

To provide readers with a 360-degree update of what is happening in the project, the envisioned
structure of the newsletter includes four main sections:

ARSINOE Deliverable 8.8 6




W)
gQARSINOE www.arsinoe-project.eu

e The first section focuses on the most important past activities and highlights of the project.

e The second section points out the most recent/current project activities.

e The third section of the limelight shows the occasions where ARSINOE was presented.

e The fourth section is dedicated to the additional project’s developments and the latest videos
published on YouTube

o At the end of the newsletter, an agenda of ARSINOE-related events will be featured.

While the intention is to follow the same structure for every newsletter edition, the structure above will
always be adjusted to the specific news agenda of each edition. Thus, the newsletters may have slightly
different formats to adequately represent project news and respond to our readers’ needs.

3.1 Newsletter template

To incorporate all the planned news items and features for the first edition of the ARSINOE newsletter, a
newsletter template has been created on MailChimp, combining several different elements as presented
below: an opening section, space for various news items, and videos. The template will be updated and
enriched with more sections and items according to the news agenda of each newsletter.

Figure 2: Opening section of ARSINOE newsletter template

View this email in your browser

g° ARSINOE
NEWSLETTER

This is your main title

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do elusmod tempor Incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat

non proident, sunt in culpa qui officia deserunt mollit anim id est laborum

5 s " This is your main title
This is your main title

This is your subtitle
Climate-resilient regions ;
through systemic solutions Lorem ipsum dolor sit amet, consectetur
and innovations adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat.

Climate-resilient regions
through systemic solutions
and innovations

This is your subtitle
Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor And novations

Climate-resilient regions

through systemic solutions

incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat.

This is your subtitle
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat
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4.0 EVALUATION & MONITORING PROCESS

Distributing the newsletter through the MailChimp platform provides us with several options for
monitoring and evaluating the newsletter’s performance.

4.1 Subscribers’ Statistics

The fourth newsletter of the project was released on the 23™ April 2024 to a number of 385 Mailchimp
Subscribers, whereas now the subscribers list counts 430 contacts. The increase of the subscribers of the
last year is depicted in the graph below.

430

420

410

400

Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul  Aug Sep

Subscribers’ Locations

When it comes to our subscribers' nationalities, MailChimp offers us some information on the top three
countries that are subscribers are coming from, with Greece, the Netherlands and the United States being
among the top locations.

1 Athens, | <

. Greece

2 Amsterdam, NH <
. Netherlands

3 Sheridan, WY <
b USA

4.2 ARSINOE 4t Newsletter Campaign Performance
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The fourth ARSINOE newsletter was released on the 19%" April 2025 to a total number of 385 subscribers.
The campaign was delivered to 364 contacts, as the email bounced for 21 contacts according to the
detailed MailChimp report. The open rate of the campaign was 45.6% which means that it received 166
total opens, while the click rate was 5.5%, meaning that it had 18 total clicks. All this information is
presented in the screenshots taken from the detailed report.

ARSINOE 4th newsletter

B9 Regular email - Legacy builder FS:n;pr 19,2024 ggz‘.“.qg _ 43.4% 4'.9%

Last edited Tue, Apr 23, 2024, 11:20 oos M recipients Opens Clicks

AM by Water Europe Water Europe
Deliveries 364 (94.5%) Clicks per unique opens 10.8%
Total opens 260 Total clicks 32
Last opened 15 Mar 2025 19:53 Last clicked 25 Apr 2024 12:11
Forwarded o Abuse reports o

The newsletter consisted of twelve news items:

=

An introduction to the newsletter

An article on World Water Day

A series of interviews for the Women’s Day

The ARSINOE Seminar #6

An article on the ARSINOE new factsheet

ARSINOE participation in the Innovation Forum 2024

News about the ARSINOE interview for a local radio

A section showcasing 4 events where ARSINOE was presented
. An article about the new group

10. A GIF showcasing the new videos on the ARSINOE YouTube channel
11. A banner inviting people to subscribe

12. Events calendar

©oNDU A WN

Based on the click report and summary available on MailChimp, the piece about the project’s factsheet
was by far the most clicked link with 21.9% total clicks and 23.1% unique. The 2nd most clicked pieces
were the participation to the Innovation Forum 2024 and the third most clicked link was the ARSINOE
Seminar #6, followed by the piece about the World Water Day 2024.

URL Total clicks % of Total clicks Unique clicks % of Unique clicks
https://arsinoe-project.eu/securstorage/2024/02/AR... 7 21.9% 6 23.1%
https://arsinoe-project.eu/arsinoe-project-takes-c... 7 21.9% 5 19.2%
https://www.youtube.com/watch?v=PgDOwkQuCvY&ab_cha... 6 18.8% 4 15.4%
https://arsinoe-project.eu/arsinoe-project-highlig... 4 12.5% 4 15.4%
https://www.youtube.com/@arsinoeeu745 4 12.5% 2 77%
https://arsinoe-project.eu/news-events/ 2 6.3% 2 77%
https://arsinoe-project.eu/arsinoe-workshop-at-the... 2 6.3% 2 77%

ARSINOE Deliverable 8.8 9
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Subscribers’ Locations

The top locations that opened this campaign are: USA, Greece, United Kingdom, Spain and Germany as
the report below demonstrates.

Top locations by opens
19 April 2024 - 16 September 2025 « Excludes Apple MPP
Opens
B United States 123
= Greece 30
EE  United Kingdom 9
== Spain 7
== Germany 5

4.5 ARSINOE 5t Newsletter Campaign Performance

The fifth ARSINOE newsletter was released on the 18" of November 2024 to a total number of 426
subscribers. The campaign was delivered to 409 contacts, as the email bounced for 43. The open rate of
the campaign was 32.4% which means that it received 124 total opens, while the 6.3% click rate resulted
in that it had 24 total clicks. All this information is presented in the screenshots below.

ARSINOE 5th newsletter
Sent

B3 Regular email - Legacy builder ARSINOE 52.2% 16.6%
Mon, Nov 18, 2024, 409 recipients o Click
Last edited Mon, Nov 18, 2024, 11:02 11:02 AM pens icks

AM by Water Europe Water Europe

Deliveries 368 (90.0%) Clicks per unique opens 35.7%
Total opens 280 Total clicks 232
Last opened 09 Sep 2025 23:09 Last clicked 20 Nov 2024 16:20
Forwarded o Abuse reports 0

The fifth newsletter consisted of fourteen total news items:

=

An introduction to the newsletter

A piece about the 3rd ARSINOE General Assembly in Sardinia

A section about the Winners of the Open Call for Innovators

The ARSINOE Online Seminar #7 available on YouTube

A section about the Latest ARSINOE Factsheets

A news about the ARSINOE PhD Academy

A piece about the ARSINOE Joint Research Workshop

A highlight of the project’s presentation to the RESTYCOAST Workshop

One piece showcasing ARSINOE presentation at the ARSINOE at the Nexus Excellentia
Programme

LN~ WN
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10. A separated section with other events where ARSINOE was presented
11. A news about the testing of the project’s VT Tool

12. A GIF showcasing the new videos on the ARSINOE YouTube channel
13. A banner inviting people to subscribe

14. Events calendar

The click report and summary showed the project’s 3™ General Assembly to be the most clicked link with
37.1% total clicks and 20.4% unique. The 2nd most clicked piece was the piece about the selected
innovators from the 1st Open Tenders, and the third most clicked link was the project’s official logo,
followed by the link to the YouTube channel.

URL Total clicks % of Total clicks Unique clicks % of Unique clicks
https://arsinoe-project.eu/arsinoe-3rd-general-ass... 86 371% 46 20.4%
https://arsinoe-project.eu/introducing-the-3-selec... 79 34.1% M 18.2%
https://arsinoe-project.eu/ 40 17.2% 40 17.8%
https://www.youtube.com/@arsinoeeu745/videos 8 3.4% 6 2.7%
https://arsinoe-project.eu/workshop-on-bridging-ga... 5 2.2% 3 1.3%
https://arsinoe-project.eu/securstorage/2024/05/AR... 3 1.3% 3 1.3%
https://www.instagram.com/arsinoe_eu/ 2 0.86% 2 0.89%
https://arsinoe-project.eu/news-events/ 2 0.86% 2 0.89%

Subscribers’ Locations

When it comes to the top locations that opened this campaign are: USA, United Kingdom, Greece, Spain
and Germany as the screenshot below demonstrates.

Top locations by opens
18 November 2024 - 16 September 2025 + Excludes Apple MPP
Opens

== United States 190
S  United Kingdom 14
E Greece 14
= Spain 10
== Germany 8

4.6 ARSINOE 6" Newsletter Campaign Performance

The sixth edition of the ARSINOE newsletter was sent out on the 29t of April 2025, to 426 subscribers. Of
those, 383 successfully received the campaign, with 43 emails bouncing. The newsletter achieved an open
rate of 32.4%, totalling 124 opens, and a click-through rate of 6.3%, which resulted in 24 total clicks.
Detailed campaign performance can be found in the screenshots below.

ARSINOE Deliverable 8.8 11
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ARSINOE 6th newsletter
B3 Regular email - Legacy builder Sent ARSINOE 42.3% 6.3%
Last edited Tue, Apr 29, 03:16 PMby ~ Tue, Apr29, 03:16PM 426 recipients Opens Clicks
Water Europe Water Europe
Deliveries 383 (89.9%) Clicks per unique opens 19.4%
Total opens 197 Total clicks 49
Last apened 09 Sep 2025 23:06 Last clicked 09 Sep 2025 23:07
Forwarded 0 Abuse reports 0

This edition featured eleven news items:

An introduction to the newsletter

An article about the Athena Research Center

A section about the Winners of the ARSINOE 2" Open Call

The ARSINOE Online Seminar #8 is available on YouTube

A piece about the technology deployment in the Greek pilot

A news about the project’s presentation during the EU Climate Pact Annual Event
Two news about the workshop in Karlsruhe and the session at the World water Day
A reminder to complete the EU-wide survey from the VALORADA project

A GIF showcasing the latest interviews on YouTube

10 A Banner inviting people to register to the ARSINOE YouTube channel

11. Events calendar

=

©oNDUAWN

According to the click report, the most clicked item was the project’s news section, accounting for 26.5%
of all clicks and 19.4% unique clicks. The ARSINOE YouTube channel was the second most popular link.
The European Climate Pact Annual Event session ranked third, followed by the article on the Athena
Research Centre.

URL Total clicks % of Total clicks Unique clicks % of Unique clicks
https://arsinoe-project.eu/news-events/ 13 26.5% 7 19.4%
https:/fwww.youtube.com/@arsinoeeu745/videos 9 18.4% 6 16.7%
https://arsinoe-project.eu/arsinoe-featured-at-the... 8 16.3% 4 M.1%
https://arsinoe-project.eu/athena-research-center-... 5 10.2% 5 13.9%
https://arsinoe-project.eu/advancing-air-quality-m... 4 8.2% 3 8.3%
https://arsinoe-project.eu/arsinoe-project-feature... 3 6.1% 2 5.6%
https://arsinoe-project.eu/arsinoe-joins-cote-dazu... 3 6.1% 3 8.3%
https:/fyoutube.com/live/ToNYoQNkH8s 2 11% 2 5.6%

Subscribers’ Locations

The top countries where recipients opened the newsletter were the USA, Germany, Spain, Italy, and
Greece, as shown in the visual analytics below.

ARSINOE Deliverable 8.8 12
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Top locations by opens
29 April 2025 - 16 September 2025 « Excludes Apple MPP

Opens % of total opens
EE  United States 125 63.5%
- Germany 7 3.6%
= Spain 7 3.6%
Bl italy 7 36%
= Greece 6 3.0%

4.7 ARSINOE 7t Newsletter Campaign Performance

On August 29, 2025, the project released the seventh and final edition of the ARSINOE newsletter to 426
subscribers. The campaign successfully reached 386 recipients, while 40 emails bounced. The newsletter
recorded a 45.3% open rate, translating to 175 opens, and a 7.3% click rate, generating 28 clicks in total.
Full performance details are available in the screenshots below.

ARSINOE 7th newsletter
B3 Regular email - Legacy builder sent ARSINOE 52.3% 1.0%

Last edited Fri, Aug 29, 12:45 PM by Fri, Aug 29,12:45PM 426 recipients Opens Clicks
Water Europe Water Europe

Deliveries 386 (90.6%) Clicks per unique opens 15.4%
Total opens 300 Total clicks 63
Last opened 16 Sep 2025 10:19 Last clicked 14 Sep 2025 10:02
Forwarded o] Abuse reports o

This edition featured eight diverse updates, including:

1. A welcome note to introduce the edition

A piece about the Climate & Sustainability e-CoP

A news on the Climate Innovation Window

A section promoting the ARSINOE Policy Briefs

One article focused on the ARSINOE's integrated tools

A video promoting the upcoming documentary

A final piece showcasing the news and tools to be uploaded on the project’s website and YouTube
channel

8. A calendar of upcoming events

NowukswnN

According to our analytics, the project’s logo was the most clicked item, receiving 26.5% of total clicks

and 21.8% unique clicks. The Climate Innovation Window YouTube channel came in second. The

deployment of DIORAMA Tool ranked third, and the article on the partnership with ENRICH GLOBAL
followed closely behind.

ARSINOE Deliverable 8.8 13
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URL Total clicks % of Total clicks Unique clicks % of Unique clicks
https://arsinoe-project.eu/ 18 26.5% 12 21.8%
https://arsinoe-project.eu/a-key-arsinoe-outcome-t... 17 25% 1" 20%
https://arsinoe-project.eu/advancing-air-quality-m... 10 14.7% 7 12.7%
https://arsinoe-project.eu/arsinoe-partners-with-e... 9 13.2% 7 12.7%
https://arsinoe-project.eu/arsinoe-project-key-pol... 6 8.8% 5 91%
https://youtu.be/MPsu89wrroc?si=bDo9AJ9QWkdhZx0h 6 8.8% 6 10.9%
https://arsinoe-project.eu/securstorage/2024/03/AR... 2 2.9% 2 3.6%
https://arsinoe-project.eu/wp-content/uploads/2025... 0 0% 0 0%

Subscribers’ Locations

The top countries where the newsletter was opened include the United States, Greece, Luxembourg, the
United Kingdom and Germany.

Top locations by opens
29 August 2025 - 16 September 2025 « Excludes Apple MPP
Opens
B=  United States 178
= Greece a5
=== Luxembourg n
Bl United Kingdom 8
== Gormany 6

4.8 Newsletters’ Monitoring Process

As outlined in the preceding sections, the success of the newsletter campaign depends not only on the
creation of engaging content and its timely distribution but also on the continuous monitoring of its
performance. This evaluation process is essential, as it provides valuable insights that can inform the
development of future content and improve the relevance of upcoming newsletter editions.

Findings from the first ARSINOE campaign’s monitoring report reveal that subscribers showed heightened
interest in the ARSINOE case studies and the project overall, as evidenced by frequent clicks on the official
project logo. This behavioural pattern should be considered when planning the focus of future editions.

Additionally, as detailed in Section 4.1, the subscriber list has shown a steady increase over time. This
growth can be attributed, in part, to the active promotion of the subscription process via social media
channels, a trend further supported by the screenshots provided below.

ARSINOE Deliverable 8.8 14
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ARSINOE_EU
'®

The sixth ARSINOE newsletter is out! @ In ti
latest #milestones in our path to build climate-

pilot updates and featured tools to upcoming events and projec

hts,

CONCLUSIONS

Over the reporting period, the ARSINOE newsletter has established itself as an effective communication
and dissemination tool, contributing to awareness raising, visibility and stakeholder engagement across
the project’s diverse target groups.

A total of four newsletter campaigns were released between April 2024 and August 2025. These
campaigns were distributed via the MailChimp platform to a mailing list that grew steadily from 385
subscribers in early 2024 to 430 subscribers by mid-2025. The consistent increase in recipients
demonstrates the effectiveness of the subscription strategy and the project’s growing visibility within its
stakeholder community.

Performance indicators reveal that the newsletters achieved an average open rate of 38.9% and an
average click-through rate of 6.1%, both of which are above industry benchmarks for research and
innovation projects. Notably, the 4th and 7th editions recorded the strongest engagement, with open
rates exceeding 45% and click-through rates surpassing 7%. These outcomes indicate that the content
was perceived as both relevant and valuable by the audience.

In terms of outreach, the subscriber base reflects a strong international spread, with the United States,
Greece, Germany, Spain, the United Kingdom, and the Netherlands consistently ranking among the top
locations. This confirms that the newsletter successfully supports ARSINOE’s objective of reaching a broad
and diverse set of stakeholders across Europe and beyond.

Content analysis highlights that articles showcasing project factsheets, general assemblies, open calls for
innovators, and policy-related outputs generated the highest levels of engagement. This demonstrates a
clear interest in both scientific outputs and opportunities for involvement, aligning well with ARSINOE's
dissemination and exploitation goals.

In conclusion, the newsletter has proven to be a strategic communication channel, strengthening
ARSINOE’s visibility, reinforcing stakeholder engagement, and effectively promoting the project’s
knowledge, events, and tools. The consistent growth in subscribers, solid engagement metrics, and
international reach underline the newsletter’s role as a key asset in the project’s communication strategy.

ARSINOE Deliverable 8.8 15
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ANNEX: 4th ARSINOE NEWSLETTER

your browser

w

' 3

INTERVIEWS FOR

)
3:ARSINOE THE WOMENS* DAY
NEWSLETTER

RE ?ARSINDE ’) IMPETUS Tratmie
We|come tO the fourth edition Of the March 2024 was the month dedicated to celebrating the many achievements and
contributions from women worldwide. In line with that spirit, ARSINOE teamed up with
the sister projects under the EU Mission: Adaptation to Climate Change, Pathways2Resilience
ARSINOE newsletter! L . 5 o

REGILIENCE, ARSINOE_EU, Climate Impetus, TransformAr, and interviewed inspiring women,
passionate about building resilience and finding adaptation solutions to address climate

change. Visit our news section to READ MORE.
Dear readers,

We are happy to share with you the fourth ARSINOE newsletter!

since our last edition this autumn, we counted six months of developments and activities.
This edition will offer you a glimpse of the latest updates on the project's results, events,

Seminar #6 on Biodiversity

videos and international occasions where the project was disseminated. Keep yourself
updated with ARSINCE!

On February 29, Water Europe
organised the ARSINOE #6 seminar to

address the effects of cimate change on
Scroll down and enjoy the reading,

The ARSINOE Team

biodiversity and explore  practical
solutions. Watch it at THIS LINK.

ARSINOE High

Celebrating the World Water Day

New geARSI

ARSINOE

©On World Water Day, Noelia Cruz Pérez
and Juan C. Santamarta from the
Universidad de La Laguna proudly
introduced ARSINOE to the President of the
Government of the Canary Islands
Fernando Clavijo Batlle, emphasizing
the commitment to sustainable water
management. READ MORE

£°ARSINOE

Factsheet

LIVING LABS

available

ARSINOE in the Limelight
Other events where ARSINOE was presented

@ University of Leén ¥ cop2s,
14 Mar 2024 30 Nov - 13 Dec 2023

),

wmerACIimcte

¢ Smart City Expo, ¢ Nodes 2023,
7-9 Nov 2023 26 Oct 2023

Spotlight at the Innovation Forum 2024

The Innovation Forum 2024, held on February 9-10 in Greece, spotlighted the ARSINOE
project, featuring a blend of exhibitions, discussions, and workshops. Highlights included a
VR exhibit on climate change in Athens, and roundtables on technology's role in improving
quality of life and education, atracting a diverse audience from the EU innovation
ecosystem. READ MORE

ARSINOE's impactful workshop at
Smart City Expo

During the Smart City Expo World Congress
2023 in Barcelona, ARSINOE organised a
workshop titled *Paving the Path towards
Climate Change” highlighted the project’s
contributions to climate innovation in
smart cities. READ MORE.

Exclusive Interview for a local radio

frARSINOE

ARSINOE

on the Radio

8

ARSINOE partners from the Canary Islands
were featwred on Radio Television

Canaria's "La Entrevista” to talk about their
involvement and role in the project. The
interview is available in Spanish at THIS
LINK.

ARSINOE is set to launch a new group focused on “Climate Change and Sustainability,” led
by Chrysi Laspidou and co-led by Brigaid and ANPEL The group will officially begin its
- activities at the upcoming "NexusNet Regional Stakeholder Forum on Resource Recovery and
Reuse in the Water-Energy-Food Nexus for a Low-Carbon Economy,” scheduled for May 14 in

ARSINOE Deliverable 8.8 16




ARSINOE WWW.arsinoe-project.eu

10 New videos released!

Mave you scesdy chacked our lsesc [

wdeos? ABSINOE has released ten
insightful Interviews featuring parmers

from  diverse  organizatons  and

backgrounds. Have 8 tour
official YOUTURE CHANNEL

Upcoming Events

15+ 25 May 2024

29 May - 01 September 2024

16.- 20 June 2024

17-19 June 20:

28 June 2024

27 June 2024

000000

5th ARSINOE NEWSLETTER
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These activities were focused on advancing climate innovation and sustainability, laying the
groundwerk for lasting impact in building a climate-resilient legacy. READ MORE

November 2024

Meet the Winners of the Open call for Innovators

)
&fARSlNOE —
NEWSLETTER s

‘SK EMBIO Diagnostics Lt
Limassal, Cyprus

Welcome to the fifth edition of the See the winners See the Winners
ARSINOE newsletterl Over this period, ARSINOE launched a series of Open Tenders for Innevation to

showcase cutting-edge climate adaptation solutions from all over Europe. The
objective is to pinpoint promising or well-established innovations that can enhance
the climate resilience of our designated regions. You can find more details about the

Dear readers, N
Winners on our news feed, READ MORE.

We are happy to share with you the fifth ARSINOE newsletter!

Since our last edition this spring, we counted seven manths of developments and activities.

This edition will offer you a glimpse of the latest updates on the project's results, events, e ARSINOE ARSINOE #7 Online Seminar is
videos and international occasions where the project was disseminated. Keep yourself Available on YouTube
updated with ARSINOE! s Sas e e cley v it

ter Sector
Resitience nucnm The seventh edition of the ARSINOE Online
Scroll down and enjoy the reading, 1 27 ammz02s

The ARSINOE Team O

Seminar, held on June 27, featured sister
projects and experts t discuss sustainable
solutions across policy, technalogy, and
community engagement. Watch the full
session HERE.

ARSINOE Highlights

Dive Into The Latest ARSINOE Factsheets

DID YOU KNOW

THAT ARSINOE HOW ARSINOE USES STAKEHOLDER
USES VIRTUAL MAPPING TO IDENTIFY RELEVANT
REALITY 2 Af ?

£ ARSINOE
Factsheet on Virtual Reality in Factsheet on Effective
ARSINOE - Click Here Stakeholders Mapping - Click Here

Over the last period, ARSINOE has released two new factshest to explain the process of
identifying stakeholders and the role of virtwal reality in enhancing citizen engagement and
training for climate change.
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ARSINOE Approaches Shared with the Next-Generation of Scientists

On 8-12 July 2024, ARSINOE members have successfully delivered the PhD Academy on
Water and Climate Resilience at Venice International University, Italy. The event's goal was to
assist Early Career Researchers (ECRs) in building capacity in climate resilience
research. READ MORE

ARSINOE Joint Research Workshop Bridging  Gaps in  Coastal
Restoration
On September 25, the Centre for Water

Systems at the University of Exeterandthe O October 9, the ARSINOE project
Environment Agency co-hosted a joint  manager, Prof. Giannis Adamos and Mr.
research exchange workshop to showcase  Charis Stavridis represented the ARSINOE
innovative  research  and  fostered  at the Workshop organized by the
collaboration on critical environmental ~ REST~COAST project in  Thessaloniki,

challenges. READ MORE Greece. READ MORE

WWW.arsinoe-project.eu

ARSINOE at Nexus Excellentia

Professor Chrysi Laspidou presented
ARSINOE at the Nexus Excellentia

Programme, focusing on collaborative

Testing the ARSINOE VT Tool

On June 17, the ARSINOE project held its
first testing session for a new virtual
reality educational tool. Through an
immersive ience, this tool will allow

dlimate resilience within the Energy
Food Nexus alongside young researchers
and EU projects. READ MOR

users explore environmental challenges
and solutions. READ MORE

Other events where ARSINOE was presented

¥ UN Global Water Sanitation &
Strategy,
16 Jul 2024

Tagh Lot
SDG 6 AND WATER ACTION
AGENDA SPECIAL EVENT
16 JULY

W lunch of United Naions Syt wide Srategy for Water
‘and Saitation and SOG 6 Coumiry Acceration Coue Stucies

¢ "Adaptation to Climate Change’
Virtual Workshop,
23ul 2024

Dmwerus £ ARSNOE o

\1
S, psepracin o combic dim
5§ o olimpacto a través
4BV detacolaboradsn multiactor

== ol

¥ NCP4 Mission "Meet & Share’
event,
11 Jul 2024

¥ CEMEPE NEXUSNET Cost
Action session,
20 Jun 2024

Click Here to Watch all the Interviews

DE YouTube ch I

SUBSCRIBE EI¥

11:22 November 2024

10-12 December 202
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™
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Athena RC Wins Award for ARSINOE Virtual Reality Demo

The Athena Research Center won the 1st place at the IEEE VR 2025 in the Best 30U
Dema category for “From Dystopla to Eutopia” The immersive ARSINOE VR
experience explores cimate-resiient urban futures through collaborative decision-
making, tading the urban heat island effect. Users engage as Flora and Fauna
Experts to shape greener ities. READ MORE.

g’e ARSINOE

NEWSLETTER

Meet the Winners of our 2nd Open Call!

Welcome to the sixth edition of the PV y— Po— —
ARSINOE newsletter! — (egis) ot ety \
P \
;/ /
Dear readers, = z

Welcome 1o the shxth edition of the ARSINOE newslexer!

Over the past five manths, ARSINOE has continued %@ grow, wah excing deveiopments In 2023, we launched a series of open tenders, lnviting innovators from across

mpacciul events. new resuks, and Pobel ouresch moments. In T fssue, you'l find Europe to showcase their solutions for tackling extreme heat, water stress, pollution.

Pighighs from recent acoves, videos. and key opporunies where the project made s and floods. After 2 selection period, we proudly announce the winners of our 2nd

mark Open Call, whose genuine innovations have demonstrated tangible impacts on social.

Scrolt ‘economic, and environmental systems. To discover all our winners, scroll our news
section and READ MORE

expiore the lazest from ARSINOE

Warr regars
The ARSINOE Team

ARSINOE Highligh

= ARSINOE #8 Online Seminar is
T ARSNOE Available on YouTube
e St A o

The eight edaion of the ARSINOE Oriine

O mmamaro

Advancing Green Port Solutions

In the context of ARSINOE, the Piraeus
Port Authority, Shipping, and WaltR
have teamed up to deploy the latest
technologies to tackle the challenges of
our era in GHG and air pollutant
monitoring and mitigation. READ MORE

ARSINOE in the Limelight

HAVE YOUR SAY!

Participate in the VALORADA survey on
climate risk indicators and EU platforms

Help VALORADA Enhance Climate Data Access

The VALORADA project has launched a short EU-wide survey to understand how
climate risk indicators and European data platforms are used in local and regional
climate risk management and adaptation efforts. This survey builds on earlier work
identifying key indicators and assessing platform use across several demonstrator
regions. ANSWER THE SURVEY HERE

ARSINOE at the European Climate Pact Annual Event 2025

The ARSINOE project was featured at the European Clmate Pact Annual Event, where
Marco Dettori from AGRIS shared key project results in a session on chimate
adaptation and resilience. Highighting stakeholder approach, co-creation and fiving
labs, ARSINOE was recognised as 2 best practice In regional adaptation

strategies. RiAD RS New ARSINOE Interviews

Spotlight at KIT-AUTH Collaborative  From Glaciers to Coasts: ARSINOE's

Workshop on Climate Solutions

On February 22nd, 2025, ARSINOE was
featured at a KIT-AUTh workshop in
Karisruhe, showcasing its innovative
approach to water management and
encouraging future academic
collaboration. READ MORE

ARSINOE Deliverable 8.8

at the World Water Day

Or. Isabelle La Jeunesse represented
ARSINOE at Word Water Day 2025
event in  Nice, contributing to
discussions on urban water resilience
and permeable cities as climate
adaptation strategies, READ MORE

1V :E1e1:d]:]8 to ARSINOE YouTube channel
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Upcoming Events
1315 May 2025
22May 2025

35 June 2025
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7th ARSINOE Newsletter

August 2025

g° ARSINOE
NEWSLETTER

Welcome to the seventh edition of the
ARSINOE newsletter!

resders,

the seventh edition of the ARSINOE newsietzer!

omes. From developing innovative
Impacts in cur case studies, we are

Warm regards
The ARSINOE Tesm

Cele ng Our Results

The Climate innovation Window: A

A Legacy of Collaboration:
e Cl Marketplace for Resilience

mate & Sustainability e-CoP

To ensure long-term impact, ARSINOE ~ The Climate Innovation Window,

ARSINOE Deliverable 8.8

Iaunched the Climate & Sustainability e-
Co. Powered by ENRICH GLOBAL, this
permanent network connects problem-

gmners with sgiution  providers

ARSINOE's proven marketplace, has
connected climate innovators with the
markst for years. Discover over 100
curated solutions and conect mith ke
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ARSINOE
Policy

briefs

Oriving Change: ARSINOE's Policy Impact

WWW.arsinoe-project.eu

GRAINS P HANGE

DURUM WHERA ADAPTATION
IN THE MEDITERRANEAN REGION

ARSINOE translates real-world insights into policy. Two briefs are already available,
focusing on effective governance and stakeholder engagement, with a third on
*Systemic Water Resilience in Europe” coming soon. These offer a roadmap for

Announcing 'Grains of Change': An ARSINOE Documentary

decision-makers to strengthen Europe's climate strategles. READ MORE

Key Policy Contributions

+ Provided Guidance for EU Legislation Oflersd specific recommendations for
the EU Water Acquis and National Energy and Climate Plans (NECPs)

The ARSINOE project is proud to announce the upcoming release of our new
documentary film, "Grains of Change: Durum Wheat Adaptation in the
Mediterranean Region.” This film explores the critical challenges facing one of
Europe’s most vital crops at the intersection of tradition, dlimate change, and the
global food system. Stay tuned, the documentary will be released in September
2025. Watch the trailer here.

% Developed Practical Toolkits: Suppled stakeholders with a Finance Registry,
cast beneft analysis methods. and a particpatory govemance kool

L. Championed Proven Technologles Advocated for integrating nature-based What's Next on the ARSINOE Horizon?
solutions and digial twins into official planning and polcy
Get ready for more ARSINOE impact!

New solutions and videos are coming Explore
soon. Visit our website and subscribe to ARSINOE
An Integrated Digital Ecosystem our YouTube channel to explore the Solutions &
9””” " many innovative solutions and case Vid
Yo ARSIAIR'S btegratad Nasle comucs [ ‘ study results already available for you IceDs
complex Information from the Data (@) (@ B @ ke
Catalogue and  Knowledge Graph, ®
making it accessible through a central
Dashboard  to  support  smarter, . o000
evidence-based dimate X Visit the ARSINOE Website
decisions. LEARN MORE

Check Our YouTube Channel

Upcoming Events

2728 October 2025

47 November 2025

December 2025
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Systems Innovation Approach (SIA) addresses the growing complexity, interdependencies and
interconnectedness of modern societies and economies, focusing on the functions of the cross-
sectoral system? as a whole? and on the variety of actors. The Climate Innovation Window (CIW) is
the EU reference innovations marketplace for climate adaptation technologies. ARSINOE shapes the
pathways to resilience by bringing together SIA and CIW, to build an ecosystem for climate change
adaptation solutions. Within the ARSINOE ecosystem, pathways to solutions are co-created and co-
designed by stakeholders, who can then select either existing CIW technologies, or technologies by
new providers (or a combination) to form an innovation package. This package may be designed for
implementation to a specific region, but its building blocks are transferable and re-usable; they can
be re-adapted and updated. In this way, the user (region) gets an innovation package consisting of
validated technologies (expanding the market for CIW); new technologies implemented in the specific
local innovation package get the opportunity to be validated and become CIW members, while the
society (citizens, stakeholders) benefits as a whole. ARSINOE applies a three-tier, approach: (a) using
SIA it integrates multi-faceted technological, digital, business, governance and environmental aspects
with social innovation for the development of adaptation pathways to climate change for specific
regions; (b) it links with CIW to form innovation packages by matching innovators with end-
users/regions; (c) it fosters the ecosystem sustainability and growth with cross-fertilization and
replication across regions and scales, at European level and beyond, using specific business models,
exploitation and outreach actions. The ARSINOE approach is show-cased in nine widely varied
demonstrators, as a proof-of-concept with regards to its applicability, replicability, potential and
efficacy.

@"-ARSNOE

CLIMATE RESILIENT-REGIONS THROUGH SYSTEMIC SOLUTIONS AND INNOVATIONS

This project has received funding from the European Union’s Horizon H2020 innovation action
programme under grant agreement 101037424.




